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What you said...

Agree that Leeds'
greatest strength and
its most important
asset is its people

peoucomesare N Dverall, there was a
ormnetedwieen /- nositive response to the compiehensive
proposed outcomes,

priorities and approach

Well thought out and
aims for more people to
be self-caring and
healthy

Strongly agree that
'everything starts
with people'

They are the top
priorities and should
be tackled

You told us some things were missing or needed more emphasis,
including... @3 Hidd
; Creen Spaces Disabilities CANcERQ

Asylum Seekers,

efugees & Domestic Violence
Migrants DEBT ADVICE AND
Equaliw@ Sexual Health MANAGEMENT
Q| Housing Drug & Substance
Air Quaan , Misuse N
Addressing . Age Frlendly
Poverty BME Communities City Warm Homes |

You also told us you want the
strategy to be...

o Simple o Achievable o Inclusive ' =
o Specific 0 Relatable 0 Innovative ...for taking the time to share
— —_—— — your views. Your feedback
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